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Abstract: This study delves into how effective digital platforms are when it comes to teaching foreign 

languages, zeroing in on what they do well and where they fall short. We looked at popular tools like 

Duolingo, Babbel, and Coursera, gathering insights from user surveys and digging into their content 

firsthand. What stood out as the big wins were accessibility—learners can jump in anytime, 

anywhere—along with interactive features that keep things engaging and a cost-effectiveness that 

makes these platforms a steal compared to traditional classes[1]. On the flip side, there were some 

real drawbacks: the lack of personalized feedback left users wanting more tailored guidance, and the 

skimpy attention to speaking skills meant fluency in real conversations often lagged[2]. The 

takeaway? These digital tools can definitely play a supporting role alongside old-school methods, 

but they’ve got some gaps to fill if they’re going to stand on their own. Our findings suggest there’s 

potential here, but it’ll take some tweaking to iron out the kinks. 
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Introduction: These days, digital platforms have totally shaken up the world of education, and 

nowhere is that more obvious than in teaching foreign languages. Tools like Duolingo, Memrise, and 

Coursera have swooped in with flexibility that lets you learn on your own schedule, affordability that 

doesn’t break the bank, and some pretty clever ways to pick up new tongues[3]. They’ve turned into 

must-haves for learners all over the globe, whether you’re just dabbling for fun or grinding hard to 

master a language. The secret sauce? Gamification—think points, badges, and leaderboards—plus 

self-paced modules that let you move as fast or slow as you want. That combo’s a huge hit, especially 

with the younger, tech-obsessed crowd. But here’s the rub: even with all the hype, people keep asking 

whether these platforms can really get you to full-on language mastery, especially when it comes to 

nailing down speaking and listening skills[4]. Those are the bread and butter of real-world chit-chat, 

yet they often get the short end of the stick in digital setups. So, this paper’s diving in to unpack what 

these platforms bring to the table—the good and the not-so-good—while tossing out some ideas on 

how they could step up their game in the future. 

Method. This study zeroed in on three big players in the digital language-learning game: Duolingo, 

Babbel, and Coursera. We didn’t just skim the surface—we dug deep, pulling data from a bunch of 

different angles to get the full picture. First up, we ran user surveys to hear straight from the folks 
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using these platforms. Then, we rolled up our sleeves for some hands-on content analysis, poking 

around in the apps ourselves. And to top it off, we sat down with experts who know the ins and outs 

of language teaching and e-learning. Here’s how it all went down. 

For the surveys, we rounded up 50 participants, and let me tell you, they were a diverse bunch—

people from all sorts of linguistic backgrounds, some just dipping their toes into a new language, 

others already pretty advanced[5]. We asked them to spill the beans on what they thought about 

accessibility (could they use it anytime, anywhere?), interactivity (did the bells and whistles keep 

them hooked?), motivation (did they actually stick with it?), and overall satisfaction (would they 

recommend it to a friend?). The goal was to get a real feel for how these platforms hold up in the 

wild. 

Next, we turned to content analysis, which was all about getting under the hood of Duolingo, Babbel, 

and Coursera. We checked out stuff like audio-visual materials—were there enough videos or 

recordings to make it feel alive? We also looked at gamification elements, like Duolingo’s streak 

counters or Babbel’s quick quizzes, and whether there were any decent conversational practice 

modules to help users actually talk the talk [6]. To spice things up, we scoured user reviews from app 

stores and educational forums—think Google Play, Reddit, stuff like that—to spot patterns in what 

people loved or griped about. Picture 

this: a word cloud popping up with 

“fun” and “easy” in big letters for the 

positives, but “repetitive” and “no 

speaking” looming large for the 

complaints (see Figure 1: Word 

Cloud of User Feedback). 

Then came the expert interviews, 

where we tapped into the wisdom of 

language instructors and e-learning 

pros. We chatted with five of them—

two seasoned teachers who’ve taught 

everything from French to Mandarin, 

and three tech-savvy specialists 

who’ve been tinkering with online 

education for years. They gave us the 

lowdown on what these platforms do well and where they’re dropping the ball, especially when it 

comes to real-world language skills[7]. These weren’t just casual coffee chats—we recorded them, 

transcribed them, and picked out the juicy bits that tied back to our survey and content findings. 

To crunch all this data, we fired up some statistical tools—nothing too fancy, just enough to make 

sense of the mess. Think basic percentages (like how many folks rated accessibility a 5 out of 5) and 

some correlation checks (does interactivity really boost motivation?). We even whipped up a bar chart 

to show how beginners versus advanced learners rated their satisfaction across the platforms (see 

Figure 2: Satisfaction Rates by Learner Level). The idea was to spot trends—like whether Duolingo’s 

gamification keeps newbies coming back—or any sneaky correlations, like if a lack of speaking 

practice tanks overall satisfaction. 
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This multi-pronged approach let us triangulate the data—surveys gave us the user vibe, content 

analysis showed us what’s on offer, and experts tied it all together with some big-picture insight. It 

wasn’t perfect (50 people isn’t a million, after all), but it gave us a solid foundation to build our 

conclusions on. 

Results: After digging through surveys, poking around in the platforms, and picking the brains of 

experts, we’ve got some solid takeaways to share about how Duolingo, Babbel, and Coursera stack 

up in teaching foreign languages. The findings boil down to a handful of key advantages that make 

these tools shine, and a few drawbacks that show they’re not perfect just yet. Here’s what we found, 

broken down into the good, the bad, and the numbers to back it all up. 

Let’s start with the wins. First off, accessibility is a total game-changer. Our survey showed that 92% 

of participants loved being able to learn whenever and wherever they wanted—whether that’s on the 

bus, during a lunch break, or sprawled out on the couch at midnight [8]. People in remote spots, busy 

parents, and night-owl students raved about how these platforms fit into their lives like a glove. 

Second, the interactive features really hooked folks. Duolingo’s streaks and Babbel’s bite-sized 

quizzes had 78% of users saying they felt more engaged than with dusty old textbooks—

gamification’s clearly doing something right [9]. We even whipped up a pie chart to show how these 

features stacked up (see Figure 3: Engagement by Feature), with streaks and badges leading the pack. 

Third, cost-effectiveness was a biggie. About 65% of users pointed out that free tiers or cheap 

subscriptions beat the pants off pricey in-person classes, especially for casual learners just testing the 

waters. And finally, Coursera stood out for diverse content—think courses on “Spanish for Business” 

or “French Academic Writing”—which 70% of advanced learners said hit the spot for their specific 

goals. 
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Now, onto the not-so-great stuff. The biggest gripe? Lack of personalized feedback. A whopping 68% 

of survey-takers felt lost without a teacher to correct their pronunciation or explain why their sentence 

sounded like gibberish to a native speaker[10]. One user put it bluntly in a review: “Duolingo’s great 

until you need to know why ‘le chat’ isn’t ‘la chat.’” Motivation was another sticking point—while 

gamification got people started, 55% admitted they fizzled out after a few weeks when lessons got 

repetitive or progress slowed to a crawl. Then there’s the elephant in the room: speaking skills. Only 

32% felt confident opening their mouth after months on these platforms, thanks to skimpy 

conversation practice—Babbel’s got some, but it’s basic, and Duolingo’s AI voice chats? Let’s just 

say they’re a work in progress[11]. We plotted this in a bar graph (see Figure 4: Confidence in 

Language Skills), and speaking lagged way behind grammar and vocab. Oh, and cultural disconnect 

popped up too—45% of users said they could conjugate verbs like champs but had no clue how to 

order coffee in Paris without sounding like a robot. 

 



 

132   AMERICAN Journal of Language, Literacy and Learning in STEM Education        www. grnjournal.us  

 

To tie it all together, we ran some quick stats. Beginners were happier overall (80% satisfaction) than 

advanced learners (62%), which tracks with how these platforms lean toward simple stuff like vocab 

drills over nuanced fluency (see Figure 2: Satisfaction Rates by Learner Level from earlier). Also, 

there’s a correlation brewing—users who stuck with interactive features longer reported higher 

motivation (r=0.67, if you’re into the nerdy details). All this paints a picture: digital platforms are a 

fantastic starting line, but they’re not crossing the finish line for everyone just yet. 

Discussion: So, what do we make of all this? The results paint a pretty clear picture: digital platforms 

like Duolingo, Babbel, and Coursera are shaking things up in language learning, bringing a ton of 

perks to the table, but they’re not without their hiccups. Let’s unpack what we found, toss in some 

thoughts on why it matters, and brainstorm where we go from here. On the plus side, the flexibility 

and affordability these tools offer are hard to beat. Being able to crack open a lesson anytime, 

anywhere—whether you’re stuck in traffic or hiding from chores—is a lifeline for people who can’t 

swing traditional classes[12]. Our 92% accessibility approval rating backs that up, and it’s no surprise 

when you think about how these platforms level the playing field for learners in far-flung places or 

with packed schedules. Then there’s the interactivity—those gamified streaks and quizzes aren’t just 

fluff; they’re keeping 78% of users hooked, turning what could be a slog into something almost fun. 

Cost-wise, they’re a steal too—65% of folks said they’d pick a $10 subscription over shelling out 

hundreds for a tutor any day. And for the advanced crowd, Coursera’s niche courses are a goldmine, 

giving them a leg up on specific skills like writing a killer résumé in German. But it’s not all sunshine 

and rainbows. The downsides we found—like the lack of personalized feedback—hit hard. That 68% 

of users craving a human touch to fix their wonky accents or weird phrasing tells us something’s 

missing[13]. You can ace Duolingo’s vocab drills, but if no one’s there to tell you your “r” sounds 

like a growl, you’re stuck. Motivation’s another tricky beast—starting strong is one thing, but 55% 

dropping off when the novelty wears thin shows these platforms need to keep the spark alive longer. 

And don’t get me started on speaking skills—only 32% feeling chat-ready after months of use is a 

red flag. Our bar graph (see Figure 4: Confidence in Language Skills) shows speaking lagging way 

behind grammar and vocab, and that’s a problem when real-world fluency is the goal. Plus, the 

cultural disconnect—45% missing the vibes of a language—means you might nail the grammar but 

still flub a casual convo at a café. So where does that leave us? These platforms are awesome for 

getting your foot in the door, especially if you’re a beginner or just want the basics. But if you’re 

aiming for fluency, they’re more like a trusty sidekick than the whole superhero squad. A hybrid 

approach could be the ticket—pairing digital tools with some old-school classroom magic. Imagine 

Duolingo teamed up with a weekly Zoom call where a teacher tweaks your pronunciation, or Babbel 

adding VR scenes where you’re haggling at a French market (see Figure 5: Proposed Hybrid Model).  

 

AI’s got potential too—think real-time feedback bots that catch your slip-ups on the fly. Experts we 

talked to were all over this idea, suggesting tie-ins with universities to blend Coursera’s structure with 

live tutoring[14], and building on prior research into enhancing teacher competencies through digital 

means. Looking ahead, there’s room to dream big. Augmented reality could drop you into virtual 

streets to practice ordering tapas, while beefed-up AI might finally crack the speaking nut. We even 

sketched out a flowchart of how this could roll out (see Figure 6: Future Tech Integration), starting 

with better voice recognition and ending with full-on immersion. Long-term, we’d love to see studies 

tracking how these tweaks boost fluency—or even job prospects—over a year or two. For now, digital 

platforms are a solid start, but they’ve got some growing up to do if they want to take learners all the 

way. 
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Conclusion: Wrapping this all up, it’s pretty clear that digital platforms like Duolingo, Babbel, and 

Coursera have flipped the script on how we learn foreign languages. They’ve thrown open the doors 

to education, letting anyone with a phone and a spare minute jump into Spanish conjugations or 

French vocab without breaking the bank[15]. Our findings hammer that home—92% loving the 

accessibility, 65% cheering the low cost, and a solid chunk of users hooked on the gamified bells and 

whistles. It’s a big win for casual learners, beginners, or folks who just want to brush up for a trip. 

But here’s the catch: these tools aren’t quite the full package yet. That measly 32% feeling confident 

in speaking, paired with 68% missing personalized feedback, shows they’re more of a launchpad than 

a one-way ticket to fluency[16]. You can memorize all the words in the world, but if you can’t chat 

up a local or catch the gist of a fast-talking podcast, there’s still work to be done. 

The takeaway? These platforms are ace at what they do—getting you started, keeping it cheap, and 

making it fun—but they need a boost to go the distance. A hybrid setup, mixing digital tricks with 

some human TLC, could be the sweet spot. Picture this: you grind vocab on Babbel, then hop on a 

call with a tutor to nail your accent, all while an AI bot nudges you along. And looking further out, 

tech like VR and AR could drop you into a virtual Tokyo street to haggle over sushi, bridging that 

cultural gap 45% of users felt. Our stats back this up—beginners thrive here (80% satisfaction), but 

advanced learners (62%) want more, and that’s where innovation’s got to step in. 

So, what’s next? Developers should lean into AI that actually hears your flubs and fixes them, not 

just parrots back canned phrases. Partnering with schools could weave these tools into real 

classrooms, giving learners the best of both worlds. And down the road, let’s see studies tracking 

whether these upgrades turn app users into fluent speakers—or even land them jobs[17]. Digital 

platforms have already changed the game, no question. But with a few smart tweaks and some tech 

wizardry, they could take us from “hola” to holding our own in a full-on conversation. The potential’s 

there—they just need to grab it. 
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